Welcome to our lesson on tracking your CPA
campaigns effectively using spreadsheets.

Are you feeling overwhelmed by tracking methods or
specialized software?

Don't worry!

Today, you'll learn how to set up a simple tracking
system that can boost your campaign performance.
Many people ask, Why use spreadsheets?

The answer is straightforward: they require no special
software.

You likely have access to a spreadsheet program on
your computer already.

Spreadsheets are customizable, so you can tailor
them to fit your needs.

They offer a clear overview of your campaigns and are
easy to update daily.

Your tracking spreadsheet can be as simple or
detailed as you like.

Over time, as you become more comfortable, you can
add more features.

Most importantly, spreadsheets keep a permanent
record of your business activities for future reference.
To implement this tracking system, you'll need a
computer with any spreadsheet program like
Microsoft Excel, Google Sheets, or Apple Numbers.
We've also provided a downloadable template to help
you get started.



Every day, spend just 5-10 minutes updating your
sheets with the day's data.

Each week, allocate 15-20 minutes for a more
thorough review.

This small time investment can save hours and
thousands of dollars in ad spend.

We'll use two spreadsheets: a campaign tracker and a
business overview.

The campaign tracker records daily campaign
performances, while the business overview
summarizes your overall performance weekly and
monthly.

Starting with your campaign tracker, include essential
columns: date, platform, campaign name, daily spend,
impressions, clicks, conversions, revenue, profit/loss,
ROI percentage, and notes.

This may look like a lot, but filling these out will
become second nature.

To set up your tracker, create the column headers,
then add one row for each campaign per day.

If you're running three campaigns, add three rows
daily.

Use color coding for profits and losses, green for
gains and red for losses for quick visual feedback.

To retrieve your data, check your traffic platform
dashboards daily.

For spend, impressions, and clicks, obtain this from
your ad platforms.



For revenue and conversions, refer to your CPA
network.

Now let's explore how to record daily campaign data.
Check your dashboards daily, preferably in the
morning.

Record the spend, impressions, and clicks first, then
check your CPA network for conversions and revenue.
Enter this information into your tracker; the
spreadsheet will calculate your profit/loss and ROI
automatically.

Here's an example entry: On June 15, 2023, a
sweepstakes campaign on Propeller Ads had a daily
spend of $5.75 with 3,842 impressions and 127 clicks.
It resulted in three conversions generating $10.50 in
revenue, yielding a profit of $4.75 and an impressive
ROI of 82.6%.

In addition to the campaign tracker, your business
overview spreadsheet provides a broader
performance view.

It includes weekly summaries of total spend, revenue,
net profits, and identifies top-performing campaigns.
By transferring data from your campaign tracker
weekly, you'll notice trends.

This allows you to evaluate overall business
performance while maintaining focus on individual
campaigns.

Using simple spreadsheet formulas helps simplify
calculations.



Our downloadable template already includes the
necessary formulas, so you won't need to worry about
making mistakes.

Features like conditional formatting and charts can
improve your tracking efficiency.

Avoid common mistakes such as forgetting to record
daily, mixing up campaigns, or overcomplicating your
spreadsheet.

Keep it simple and make backups regularly to prevent
data loss.

Establish a daily tracking habit by setting aside a
specific time.

Many find mornings ideal before distractions arise.
Keep your files easily accessible and consider
rewarding yourself for consistency.

Using your data effectively can lead to informed
decisions.

For instance, if one campaign consistently shows
negative ROI, it's time to pause and reevaluate.
Conversely, if another is performing well, consider
increasing its budget.

Martha, a successful member, illustrates the power of
effective tracking.

By adjusting her strategies based on tracked data, she
turned a $180 profit into $670 in just a month, proving
that even a few minutes of daily tracking can lead to
significant gains.



If you're ready to take your tracking further, explore
advanced tips once you're comfortable with the
basics.

You might create separate sheets for different traffic
sources or automate data imports.

These advanced features can streamline your tracking
process even more.

Now, here's your action plan: download our tracking
template from the members area.

Set up your tracker with your current campaigns. If
you have past data, input it for pattern recognition.
Schedule daily updates and complete your first
weekly summary this weekend.

If you have questions, don't hesitate to contact me
directly at info@bettershorttermloans.com

In our next lesson, we'll dive into basic metrics,
helping you understand what these numbers mean for
your business.

Thank you for joining today.

Remember, consistent tracking can separate
successful CPA marketers from those who struggle.
Just a few minutes daily can transform your results.
See you in the next lesson!



