
Welcome!  
Are you ready to unlock a powerful traffic source? 
Today, were diving into email list building basics. 
Email list building creates your own traffic source. 
Unlike social media, you control this asset completely. 
This means consistent, on-demand traffic to your 
offers. Imagine this: You send one email and drive 
visitors to your website in minutes.  
Email marketing has higher trust and conversion rates 
than cold traffic too.  
When people subscribe, they've already shown 
interest in your content.  
List building requires minimal effort but offers 
ongoing returns.  
Every time you email your subscribers, you increase 
your chances of conversion.  
This method works in all niches, giving you multiple 
promotion opportunities.  
Let's break down the email marketing process into 
three simple steps.  
First, create a lead magnet.  
This is something valuable that you offer in exchange 
for an email address.  
Next, set up a capture page to collect those emails. 
Finally, send regular emails with value and promote 
your offers occasionally.  
When starting, have realistic goals.  



Aim for a list of 100 or 500 subscribers first. 
Remember, quality is more important than quantity.  
A small, engaged list is far more effective than a large, 
unresponsive one.  
Expect a growth rate of around 2%.  
Plan for steady growth rather than instant success. 
Now, lets talk about lead magnets.  
Effective lead magnets solve specific problems. 
Popular formats include PDF guides, checklists, 
worksheets, mini-courses, calculators, and templates. 
The key?  
Make sure you deliver quick, tangible value.  
For example, in the Medicare niche, a comparison 
checklist could appeal to senior citizens choosing 
new or updating annual plans, if that is your niche.  
In finance, a guide on boosting credit scores 
resonates with credit-conscious individuals.  
Each example focuses on solving a specific problem 
while offering clear value.  
To build your list, you need essential components. 
First, choose an email service provider like 
GetResponse or MailerLite.  
These help manage your subscribers and send your 
emails.  
Create a landing page for sign-ups.  
You'll also need a thank-you page and a basic 
automation system for welcome emails.  
Your capture page should grab attention!  



Have a headline that clearly states your lead magnet's 
benefits and a simple opt-in form.  
Keep it mobile-friendly for on-the-go subscribers. 
Once people join your list, plan your email content. 
Include a welcome email and value-focused content. 
Aim for a balance of 70% valuable content and 30% 
promotional material.  
This keeps your audience engaged while still 
promoting your offers.  
The way you write your emails matters!  
Use a friendly tone and keep paragraphs short.  
Focus on benefits in your subject lines and include 
clear calls to action.  
Now, driving traffic to your capture page is crucial. 
Use methods like value posts in Facebook groups or 
answers on Quora.  
Share your resource on Pinterest to reach a wider 
audience.  
Once you've built your list, automate your emails.  
A simple sequence can help nurture relationships 
without manual effort.  
Consistent email delivery is essential.  
Email your list weekly to maintain engagement. 
Always deliver the promised value and track key 
metrics.  
Avoid common pitfalls like overcomplicating lead 
magnets or promoting too aggressively.  
Lastly, lets outline an action plan.  



Create a valuable lead magnet and set up a free email 
provider account.  
Build an opt-in page and establish an automated 
welcome email sequence.  
Drive traffic to your opt-in page and maintain 
engagement through weekly emails.  
Email list building is a long-term strategy that pays off 
over time.  
In our next lesson, we'll explore another traffic source. 
Stay tuned! 


