
Welcome!  
Today, we're diving into innovative traffic sources for 
your CPA marketing business.  
You already know about propeller ads.  
Now, let's unveil two more platforms: Zeropark and 
RevenueHits.  
Why add more traffic sources?  
It's all about stability.  
Just like diversifying your investments, multiple 
sources protect your business.  
One platform might change policies.  
Having alternatives ensures your business wont 
struggle.  
Different platforms perform better with unique offers. 
What fails on one might thrive on another.  
More traffic means more opportunities to find hidden 
gems, often overlooked by competitors.  
Let's explore Zeropark first.  
This platform offers premium traffic with higher 
quality visitors.  
However, note the higher minimum deposit: $200.  
This means a bigger initial investment.  
But, better quality often correlates with this cost.  
Zeropark excels in three traffic formats: domain, pop, 
and push notification traffic.  
Domain traffic is unique.  
Visitors searching an unused domain might be 
redirected to your offer.  



These people have high intent.  
Next is pop traffic. Similar to propeller ads, it provides 
high volume at lower costs.  
Finally, push notifications offer quality subscribers for 
better conversion rates.  
To start with Zeropark, make that $200 minimum 
deposit.  
For testing, set aside $50.  
Typical costs per click range from $0.01 to $0.10. 
Affiliates report better ROI from Xeropark's quality 
traffic.  
Approach it after some success with propeller ads; 
focus on scaling proven campaigns.  
Setting up is easy.  
Create your account, select traffic format, and 
consider starting with domain traffic.  
Choose a CPC bidding model, set a daily budget 
between $20 to $30, and define your targeting to one 
or two countries.  
Create simple text ads for domain and pop traffic 
without needing complex designs.  
Once launched, closely monitor performance.  
Best practices? Start with domain traffic, test familiar 
offers, and focus on tier-one countries.  
Use Zeroparks URL testing tool before launching. 
Their detailed reporting helps identify 
underperforming sources quickly.  
Now, lets switch to RevenueHits.  



It's quite different. Revenue Hits has a low minimum 
deposit of just $20, making it accessible for everyone. 
They specialize in pop under ads and banners, with 
some pay-per-performance options.  
Quick start is key.  
You can test numerous offers economically here.  
The main ad formats are banner ads and pop ads. 
Banner ads are standard display ads on various sites. 
Pop ads appear under the user's current browser 
window.  
Revenue Hits offers affordable rates with available 
traffic volume.  
Set a daily budget of $1 per campaign to test multiple 
offers.  
This allows a broader examination of campaign 
success without heavy risk.  
After setting up, launch, and monitor data closely.  
For best results, focus on visually appealing offers 
using banners.  
Use pop ads for sweepstakes or simple offers. 
Prevent ad fatigue by setting frequency caps.  
Timely block poor-performing sites to enhance budget 
efficiency. Compare the three platforms.  
Each has unique strengths.  
Propeller ads suit beginners with a low minimum 
deposit and decent traffic quality.  
Zero park offers premium quality but at a higher cost, 
excelling in domain traffic.  



Revenue Hits keeps things affordable for rapid offer 
testing, but with variable traffic quality.  
Choosing the right platform depends on your budget, 
prior successes, and the nature of your offers.  
Let's consider a grading example using a 
sweepstakes offer across platforms.  
With Propeller ads, we spent $50 for 1,667 visitors, 
resulting in 43 conversions.  
With Zero park, $100 bought 1,250 visitors and 
resulted in 52 conversions.  
Revenue Hits delivered 2,000 visitors for $40, 
generating 38 conversions.  
All platforms can be profitable with the right offer 
selection.  
As you grow more experienced, try a multi-platform 
strategy.  
Start testing on propeller ads, then move winning 
campaigns to Revenue Hits.  
Finally, scale successes on Zero park.  
Track results closely and adjust budgets based on 
performance.  
After this lesson, focus on these immediate steps. 
Ensure you've completed your propeller ads 
campaigns first.  
If on a budget, start with Revenue Hits.  
Move to Zero park only once successful campaigns 
gain traction.  



Keep performance metrics visible and methodically 
scale with proven winners.  
In summary, diversifying your traffic sources 
strengthens your business.  
Start small, test carefully, and track consistently.  
Use available resources to implement these tips 
effectively.  
That wraps our lesson on Zero park and Revenue Hits. 
Next, we'll explore tracking and optimization for 
maximizing campaign success.  
Thank you for watching!  
See you in the next lesson. 


