
Are you looking to tap into the potential of YouTube 
without showing your face or using your voice? 
You've come to the right place!  
Today, we will explore a straightforward method to 
create impactful YouTube videos for promoting CPA 
offers.  
This method is perfect for those who prefer to stay 
behind the scenes while reaping the benefits of video 
marketing.  
First, let's understand why YouTube is a powerful tool. 
It ranks as the second largest search engine, 
following Google.  
Millions of users visit YouTube daily seeking 
solutions.  
Unlike social media posts that fade fast, YouTube 
videos can generate ongoing traffic and sales for 
years.  
Viewers trust video content more than text because 
they can see a demonstration.  
Now, here's the game-changer: you can make videos 
without ever being on camera or speaking a word. 
This method suits all CPA offers, from health products 
to financial services.  
Plus, your videos can rank for specific search terms, 
increasing visibility to your target audience.  
Lets break down the process step by step.  
Begin by creating screen-recorded videos that show 
useful content on your computer.  



Focus these videos on solving specific problems tied 
to your CPA offers.  
Utilize free software to record your screen, meaning 
no fancy equipment is needed.  
As we delve into the types of videos that work best, 
consider tutorial videos that offer clear value.  
For instance, how to check Medicare eligibility in 
minutes.  
Review videos comparing different options also 
perform well.  
List videos, such as top five ways to lower 
prescription costs, are popular due to their 
straightforward nature.  
For recording, we recommend using free tools like 
OBS Studio or Loom.  
If you're not comfortable using your voice, free 
text-to-speech options can produce natural-sounding 
audio.  
Even PowerPoint can be used to create graphics for 
your video.  
Next, let's walk through creating your first video.  
Start with a relevant problem related to your CPA offer, 
and draft a simple script or outline.  
Prepare what you'll show, like a web browser or 
slides, and record while demonstrating the solution.  
If you mess up, simply redo it; perfection is 
unnecessary!  



For the video upload, remember to optimize for 
search.  
Use a keyword-rich title, like "How to Reduce 
Medicare Part B Premiums."  
Provide a detailed description and include relevant 
tags.  
A custom thumbnail and an end screen with a clear 
call to action will also enhance discoverability.  
Linking your CPA offers is crucial.  
You can either directly include links in the description 
or utilize a simple landing page to warm up visitors 
first.  
Consider these examples for video ideas related to 
different CPA offers. For Medicare supplements, titles 
like "How to Compare Medicare Plans in 5 Minutes" 
could draw interest. 
If you're promoting credit score offers, try "How to 
Check Your Credit Score Without Affecting It." Once 
you create a few videos, focus on growth strategies. 
Uploading several videos in the same niche can build 
your channel's authority.  
Engage with viewers by responding to comments and 
sharing your content in relevant communities. Let's 
recap the essential steps.  
Choose a CPA offer, plan 3-5 problem-focused videos, 
record your screen, and optimize each video for 
search.  



Include your offer link in the description while 
engaging viewers in the comments to nurture your 
audience.  
You have the ability to succeed!  
Now, take action on this knowledge and create your 
first YouTube video. Remember, even small steps can 
lead to significant progress over time.  
Get started today! 


